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Airbus A380 s the largest passenger aircraft inthe world. ow the aircraft
compares toaBoeing 3 - 00, one of the most common jetlinersin use.
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ski, a principal with Condo ultures, said in a statement.

The Boca Raton-Deerfield Beach area has a serious oversupply of unsold condominiums, accord-
ing to an analysis by Condo  ultures.com, a realestate consulting firm.
At the current sales pace, it would take nearly 1 years to find buyers forall the unsold condos built
or created since 2003, Condo uttures said.
The Boca-Deerfield area has the highest percentage of unsold units stil.owned by developers
seven South Florida markets, according to the firm.
There were five salesin the first uarter, but 3 5 condos stillremain. Some of
the unsold units have price tagsof 4 milionand 5 million. The most ex-
pensive listingis 5.4 million.

More than one out of every three condos created in the Boca Raton
Deerfield Beach market during the boom have not yet sold, Peter alew-
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Security clearances
at risk in foreclosure
Workers who fallvictim to
foreclosure also face losing avalu-
able employment asset. Page 3
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PLANESBI DEBUT

Worlds largest airliner to begin service in South Florida on Friday

Superjumbo plane

New airplane is not only longer than most
commercial planes, but it also has more
roomin the double-decker cabin. //

Asgo  239ft Length i g
Seats: 526 Q«T':T--;L
three classes;
detailsat right 3-00
Range: 9,200 miles Seats: 126
Weight: twoclasses
L2milionts. Range: 3900 miles
Weight: 154,500 lbs.
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Asdesigned by Airbus, cabin has two floors
and offersa seat up to 186 in. wide
compared to the average width of 1.2in.
betweenarmrests.
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By Arlene Satchell
STAFFWRITER

The worlds largest commercial pas-
senger aircraft is set to make its South
Florida debut Friday at Miami Iterna-
tional Airport when Lufthansa begins

The A380has already landed at airports
in New York, Los Angeles, San Francisco
and irginia operated by several interna-
tional carriers such as Air France and
Lufthansa.
TheA380arrivalelevatesMIA toan elite
group of airports worldwide that can

daily flights with the pl Frank-
furtand Miami.

The Airbus A380jetisscheduled to touch
down at MTA around 1:40p.m. JunelQ

MIA s the fifth airportin thenation and
the first in the southeast United States to
obtain A380 service, according to airport
officials.

Lufthansa's double-deck A380 has 526
seatsand is configured to accommodate 420
passengersin economy class, 98in business
andeightinfirstclass. In theeconomy class
cabin, all seats are e uipped with a video
screen and sport a slimmer and more
ergonomic design.

it, airportspokesman reg
Chin said Tuesday.

The airport spent about 4 million on
terminal modifications, including the in-
stallation of a thirdjetbridge to prepare for
the A380. Previously, Lufthansa flew Boe-
ing 4 400planes on the route.

MIA officials also worked closely with
the Federal Aviation Administration on
making the airport A38ready, which
included strict air controller training.

Officials at Fort Lauderdale- ollywood
International Airport said Tuesday that
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et 10-song
playlist from
Starbucks

Purchase any Frappuccino at
Starbucks and get a free 10song
Summer Mix playlistwhile sup-
plieslast.

TheiTunes playlistfeatures
songs from Death Cab for Cutie,
Fleet Foxes, Telekinesis, We Are
Augustines, Booker T. Jones, Parts

Labor, The Airborne Toxic
Event, Peter Bjorn and John, Cold
War idsand MattNathanson.

otoSunSentinel.com Star-
bucksfor the deal.
Doreen Christensen

Daniel

as ue s
Living With
Rules
column will
resume
next week
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Publix stores to sell Boca companysfro en fruit bars

By Silvana Ordone
STAFF WRITER

appy  ealthy T, based in Boca
Raton, broadened the marketfor itsfro en
fruit bars, now selling them in morethan
1,000Publix stores across five states.

The Fruitfull bars in mango and coco-
nut cream have been available in just 185
South Florida Publix for 10years.

Thisdealmeansalotfor our business,
said Linda amm, president of the com-

pany. T has eight employees at its head-
uartersand makes the bars ata plantin
Southern California.
ALl Publix stores will carry the two
flavors of fro en bars, selling boxes for
399, The exotic Mamey-Sapote-Lucuma
flavor will be available in 500 select
locations.
am said the company's deal with
Publix will be a great marketing tool for
its 42 franchisees nationwide. The fran-
chisees distribute 24 flavors of bars to

other businesses, such as gas stations,
hospitals, schools and universi ties.

Dave Weiss, of Loxahatchee, is the only
franchisee in South Florida. e said the
expanded pact with Publix is good news
for his business.

This basically provides free advertis-
ing for me because people will start
recogni ing the product even more,
Weiss said.

sordone @tribune.com
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Boxing promoter Don
Manalapan estate for 15.95million
asking price.

The 41,0005 uarefoot property, which includes two homes
with a total of 14bedrooms, has 300feet of direct ocean front-

age.
Theestate soldin fewer than 45days and isthe highest price

paid so far thisyear in Manalapan, Jack Elkins an Engel
olkers real estate agent who represented

ment.

Elkinssaid heisbound by a confidentiality clause not to

identify the buyer.

ing, whoturns80in August, hasofficesin Deerfield Beach.
.8millionand 65million for the

iswife, enrietta, paid
two homesin 1999, She died Last year.
PaulOwers

ing sells Manalapan
estate for 15.95 million

ing on Tuesday sold his two-home
4million lessthan the

ing, saidin a state-
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EN EL  OL ERS COURTESY

The buyer paid 4 million less than the asking price for boxing

promoter Don

ing's oceanfront estate in Manalapan.

Every year, manufacturers make available over
$33 billion for merchants to use in co-branded
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